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Impressions by Keywords

Top 10 Keywords by Average Impressions

Notes

Generate Ideas

Second Brain

Working with Notes, Second
obsidian Brain, MBA and Women in
Woman in Leadership Leadership are my top tOpiCS.

Tag others
Self Reflection
Celebration

Note Taking

6000 8000
Average Impressions
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Image/Document Type

Carousels, Compilations and Book Covers perform
best for me.

Impressions

Image Type
Compilation 17085
No Picture 1278.4285714285713
Carousel 1250.7
Book Cover 1073.0
Model 9295
Distribution of Impressions by Image Type (With stilllife [ ——
4000 stilllife with headline 826.9080909090909
3500 Ad 825.0
Graph 697.8571428571429
3000
Portrait 668.0
2500 List
Detailed graph
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Impressions over time

Slight decline, but with influence from strong outlier.

Filtered Development of Impressions Over Time with Trendline
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Distributions of Impressions
Strong about 400 to 700 impressions
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Comments over time

Steady increase

Filtered Development of Comments Over Time with Trendline
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Hot topics for engagement
WWQth :
(0" e Note Taking, Remarkable - 25 comments.

e Remote Work - 22 comments.
e MBA-18 comments.
e \Woman in Leadership - 16 comments.
e Confidence -15 comments.
U\&go Celebration, Blinkist - 68 likes
e Self Reflection - 44 likes.
e \Woman in Leadership - 41 likes.
e Curiosity - 39 likes.
e Leadership, Women, Ad - 37 likes.
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Top Titles

Top Performing Posts Titles and Impressions:

(Optional) click s, rows, or cells to focus on specific data &, Export
Post Title 2nd row visible Impressions
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Title length impact on
impressions

No strong correlation.

Title Length vs. Impressions
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GROW YOUR
LEADERSHIP
SKILLS

Followmeon Linkedfd



https://www.linkedin.com/comm/mynetwork/discovery-see-all?usecase=PEOPLE_FOLLOWS&followMember=sebastiankamilli

